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· Country: Spain

· Distance from European continent: 1500km

· Ultra peripheral region of Europe made up of 8 islands

· Tourism up to 40% of GDP and Employment



The economic development of Canary Islands has 
always been linked to the improvement in connectivity, 
with the aim of bringing the islands closer to the world



YESTERDAY

Promoting 
and exploiting our strategic 
position

On Columbus’ first 
expedition to America, 

this was his last 
European port of call 

Genuine hub for 
discovering America



TODAY
Focusing on : 
An average of “arriving in” or “departing from” 
Canary Islands every day

1,500
flights on peak 

days

Up to



Route 
Development 
Strategy:
RESULTS AND 
EFFECTIVENESS



Canary Islands was one of the first 
tourist destinations in the world in 
recovering pre-pandemic capacity 
levels

+31%
W2223 vs W1920

+10%
S22 vs S19

+7%
W2122 vs W1920



The recovery of passengers and tourists is also 
gathering momentum

but at a slower pace, as the world aviation sector is recording 
lower load factors than before

SEE MORE

https://cutt.ly/aXVjONq
https://cutt.ly/aXVjONq


Nearly all the airlines 
are back



And we have been 
graced with
the arrival of some 
new ones



Key Connectivity Figures

53 146

Airlines Destinations City pairs Scheduled routes

403 731

SEE MORE SEE MORE SEE MORE SEE MORE

https://cutt.ly/fXVjjFZ
https://cutt.ly/fXVjjFZ
https://cutt.ly/fXVjjFZ
https://cutt.ly/eXVjEMo
https://cutt.ly/eXVjEMo
https://cutt.ly/VXVjmRk
https://cutt.ly/VXVjmRk
https://cutt.ly/xXVjUus
https://cutt.ly/xXVjUus


Extraordinary results
in an especially 
complex period 
marked by: 

· Strong from emerging 
Mediterranean destinations

· The consequences of 

· The escalation of 

· with 
a large market share in the islands

· pandemic

· on the island 
of La Palma





Route 
Development 
Strategy:
INITIATIVES



Lobbying the Spanish government and 
airports (AENA)  

Full collaboration and constant 
dialogue with airlines and tour 
operators 

Incentive schemes to reinforce air 
connectivity

Promoting Canary Islands’ tax benefits
for airlines

Our strategy is 
based on:

1

2

3

4



Airport tax reductions

Total tournaround airport cost in  
Canary Islands among the most 
competitive 

Airport incentives to increase 
connectivity and passengers

SEE MORE

Better user experience at airports. 
High efficiency in handling large 
flows of passengersLobbying the 

Spanish government 
and AENA 

1

https://cutt.ly/cX4wABG
https://cutt.ly/cX4wABG


Continuous reduction of airport taxes
until 2021. Frozen up to 2026



Our airport taxes, lower than those of our competitors



Overall, the costs of the Canary Islands’ airports are more 
competitive than our main direct rivals

Includes: Passenger & Security, Landing, Aerodrome Traffic Services, Boarding Bridges and Parking



Full collaboration and 
constant dialogue with 
airlines and tour 
operators  

2

Continuous exchange of 
relevant information

Joint 
campaigns

Freely available promotional 
material stored at the Canary 
Islands’ BrandCentre



Some evidences of our 



access to our 
platform with

Photos, audio-visual productions, 
brochures, campaigns…

SEE CANARY ISLANDS BRANDCENTRE

https://brandcentre.hellocanaryislands.com/en
https://brandcentre.hellocanaryislands.com/en


Route development fund (€10 
million) for new routes authorised by 
the European Commision in 2014

Incentives for air capacity recovery 
after covid (€4.5 million)

Incentives for air capacity 
recovery in La Palma after the 
volcano eruption (€2.6 million)

Incentive schemes
to reinforce air 
connectivity

3

SEE MORE

https://ec.europa.eu/competition/state_aid/cases1/202210/SA_100802_B0624B7F-0000-CB12-83B1-A819D5712B85_50_1.pdf
https://ec.europa.eu/competition/state_aid/cases1/202210/SA_100802_B0624B7F-0000-CB12-83B1-A819D5712B85_50_1.pdf


Canary Islands Route 
Development Fund: 

This 
a first in Europe,
has already led to the 

SEE MORE

https://cutt.ly/pXVji0B
https://cutt.ly/pXVji0B


authorised by the EU

for creating a 
subsidiary or a branch in 
Canary Islands

Promoting

for airlines 

4
SEE MORE

https://goo.gl/W0PqFC
https://goo.gl/W0PqFC


Intense, 
innovative 
marketing 
techniques



Marketing is an 
essential part of our 
plan to promote the 
connectivity of the 
Canary Islands



We run that 

of the routes



Best climate in the world with sunshine all year round 



Over recent years we have evolved from 
segmentation towards personalisation

We work with new technology capable of identifying the interests and 
phase of the customer journey of each potential tourist



We have created a 
according to the motivations of each user in 

order to help them to 

VISIT THE  WEBSITE

https://www.hellocanaryislands.com/
https://www.hellocanaryislands.com/


Our promotional activity never stops. 
It is 



With more than 2,800 personalised Google Ads 
every day aligned with the interests of every user



And official profiles on
social media in 15 
languages

4,300
posts in 2022

More than



We also innovate in the search for new 
contexts and opportunities
We are one of the best places in the world for 
remote workers according to 

SEE MORE

https://www.youtube.com/watch?v=QMcnrU5mKDQ
https://www.youtube.com/watch?v=QMcnrU5mKDQ


And we feed our digital ecosystem with 
like these:

Data-driven creativity.
The other winter

Remote Worker Wanted

Around the world
in 8 islands

Islands of authentic life

https://www.youtube.com/watch?v=PiKVzmwxbFI
https://www.youtube.com/watch?v=auQLdEwRfZM
https://www.youtube.com/shorts/YcnpmwFulOA
https://www.youtube.com/watch?v=5TcWpYMh5nI


Committed to 
sustainability



Flights to the Canary Islands are exempt from 
the European Emissions Trading System



However, we are 

We are active members 
of the UNWTO Glasgow 

Declaration Working 
Group



Reducing CO2 emissions 
in our destination

Contributing to the 
decarbonisation of 
aviation

The Canary Islands 
are working on:

1

2



We have designed a 
calculator that will help to 
measure the emissions of 
the entire tourist value 
chain in order to evaluate 
and take measures aimed at 
compensating and reducing 
our carbon footprint

Reducing the CO2 
emissions in our 
destination

1



Contributing to the 
decarbonization of 
aviation 

2

According to our estimates,
emissions per ASK in traffic 
to/from the Canary Islands
have diminished in recent 
years, albeit at a slow pace



Contributing to the 
decarbonisation of 
aviation 

2

The use of 

More 

Greater aircraft 

In order to contribute to accelerate  
the downward trend, we are 
designing new incentives to 
encourage:

Helping airlines to reduce the costs of the 



Find out more about the Canary Islands

https://cutt.ly/vwdTBck
https://cutt.ly/vwdTBck
https://cutt.ly/vwdTBck


Thank you


